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EWM finds top partner in Christie's Great Estates 
When it comes to selling 

luxury homes and condomini 

ums, Esslinger-Woolen-Max 

well Realtors© (EWM), a 
HomeServices o-f America Com 

pany, which is an affiliate of 

Berkshire Hathaway, has an ally 

that's hard to beat. For the past 

decade, EWM has been ihe 

area's exclusive affiliate for Lhe 

Christie's Great Estates Inter 

national Network of top-tier 

firms. 

How successful is that part 

nership1? The numbers tell Ihe 

story. 

■'EWM closes onaSl million-

plus home every 36 hours," soys 

Ron Shuffield. CEO of the 46-

year old South Florida broker 

age. 

"That ranks us No. 1 in Mi-

ami-Dade County for this seg 

ment of the market." 

In addition, he says, EWM 

Realtors is also No. 1 

county wide in the number of 

residential sales in excess of $2 

million and S3 million* positicn-

ing it at the head of the pack in 

all three categories. 

Moreover, he says, the mil-

iion-dollar-plus residential mar 
ket is gaining in strength. 

"In March through May 

2ulO/'MrShuffieldsays,"Mi-

ami-Dade sales were 65% 

greater than they were in the 

sarae time period East year. High-

end sales today are greater than 

"hinlu:vjM sic-1 ■ Usdan 

lEWMcLosesona$1milHon'plushomeevery3E hours,11 said RonShuffield^aprankforthemarketsegmenL 

they have been since 2005." 

Christie's Great Estates, a 

wholly owned subsidiary of 

Christie's Auction House, 

founded in London in 1706, 

gives EWM global coverage sec 

ond to none. 

"Our affiliation with Christie's 

immediately gives our listings a 

presence all over the world," 

Mr. Shuffield says. "Christie's 

has 3-1,000 associates operat 

ing in 42 countries." 
To put that in perspective, 

consider that Sotheby's Realty, 

the real estate brokerage 

franchisor owned by ihe same 

parent company that owns Cen 

tury 21 and ERA Real Estate, 

has 10,000 associates. 

"Properties priced above S3 

million account for more than a 

third of Christie's online list 

ings "Mr. Shuffield says. "Only 

13% of Sotheby's online list 

ings arc in this class." 

Drop down to listings above 

the $1 million mark, and the 

gulf is even greater: 8S% of 

Christie's online listings meet 

this criterion, asopposed to only 

44% of Sotheby's. 

"As the online numbers re 

flect, Christie's is the multi-

million dollar home leader," Mr. 

Shuffield says. 

And the public has taken note: 

the numbers show that 52% of 

those visiting Christie's website 

are international, compared to 

34% at Sotheby's. 

In addition, Mr. Shuffield 

gaya, EWM luxury listings are 

featured in Christie's Great Es 

tates magazine, 70,000 copies 

of which are distributed quar 

terly in donations, in addition to 

b^ing soid internationally at 

newsstands. Individual properly 

brochures are distributed in 3 50 

cities in 57 countries, and 

Christie's media specialists are 

in regular contact with journal 

ists around the world. 

'■Christie's has been an inte 

gral part nf our success through 

the years.'1 Mr. Shuffield says. 

"Our affiliation with them -

along with our own 46-year 

reputation in this high-end mar 

ket and our seasoned associates 

who speeialize in luxury prop 

erties - provides us with a 

unique international luxury real 

estate marketing platform, set 

ting us apart from our competi 

tion." 

Details; www.ewm.com; 

chrisricsgreaiesfcites.com. 


